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1. M33nN159aya (Data Clean-Up and Grouping)
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1 Griliches, Z. (1998), Patent Statistics as Economic Indicators: A Survey, R&D and Productivity: The Econometric Evidence,
University Chicago Press.
2 Hall, H. etc. (2005), Market value and patent citations: Rand Journal of Economics

, Department of Economics, University of California.

S18v1U

msansKuualivinaluladua:acaknssy




[
U a a o

a Y 1% v A & cal 1 & 1 w v
BAYNANBTUNT EN‘Ui%ﬂEJUWJEJ”U@i,I“aVIL“LJ‘LJ‘UiSIEﬂiu‘VILNEJLL‘WiL‘LJUﬁ’Wﬁ’]iﬂJS bYU WA

YA A

FuunN1TUTERYEaINa (International Classification ; IPC), $18azi8unRno@mNs, Qﬂiaﬁ@j AABDAIUY

wnansedeilfdunugulunsiauindnsiue (QIndinisusshvg)

wunsiasendeyaludnsing lnenisldunindlaiinnsAinwidenuedasg q w1

Ims1enteya tunasidu guseRus, naumalulad, Usewmaininnsguan, Ussimanusznialaiyan

Y Y &9

= Y a v

Wudy Wiuasesiioduauansing US“ﬂ@UﬂU‘U@L?{u@LLu”ﬁ]’mNL“UEJ’J?J’]EU s ldisilenmaiay
mmmmaﬂmuﬂaﬂimﬁﬁwﬁ@ U AaUlY (Scope), AIUTINLDTEWININUIINUNTOUTEN,
USunaunsauanle 1udu

[ '
v I a

wavell JoyaiUameludnidng deadudeyadauinnssy faunsaussandldlaassly
anamnssy Inedeyaludniing avdesdunuiaunsadudeds Fwglinudoyaiiduuusssuun

0 Wy uassassAlsgunsann, lWsunsureuiiawes wse lunagsna® iWudu

wonanil NMsnszideyadniing lneduunlunguuinnssy fauisauaaudungy
winnssuiismunmdauazAuduty vldlinn Wewndediinvesloyadnsing fail

a a o [

1. winnssunilsegeusznauiunnvanvatemalulagngeeyadniinsduunnsuseavg

fa a ¥ U

Funguanamalulad nande inliansafuvinguresuinnssuvesnulssingiistesiusyuy

<3

Aa17m (Cloud) 1389 1UUsEAYEMNEI TR UNSSeUnTaaundbnalalaeldduanualnsawun

<3 o
a

ansumsanna (IPC) lalaemse wsnzluuinnssuwmatu Ysenauduainmaluladivainvane iy

[
=

a A 1 = [ < % =1 = < % K9] 1 [y
walulaginevng, waluladnisdanudeya viewaluladnisuanua uau Yuegiuin winnssy

Y

[
[

wiaiu fuszhvgliiaunlulssnula dsduuieess dusshvimiosudiauinalulagniswannin

Yasuinnssun1sunngnialng Jansussivguu awnsagnintiidunquiiendu n1susshivg

o«

walulagnisunsnmvesgaaimnssunudld Wudu vilinisuendt wealulaBnisuansninil 1u

vosuinnssulunguanaivnssulailiugesenn

Y] a

2. Foauludnsing Widudeaunldlaeinly nafenisusseienisussivgludnsdns
fnluldansudiled widnidunisussenelaenisuandnuaizainndi W winazaunind lagld
AAUMIIT L8 onalilanansaenisuseRvgineliumalanun Wesinlun1sussenety gau

Yasuansunsvisesunuanstng aeldisn1suennine 4 wu aunsaldmiuls viewusesdu Wudu

3 WIPO, Applying for patent protection, (http://www.wipo.int/patents/en/faq_patents.html#accordion__collapse__02)
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4 Anthony T. (2015) , Guidelines for Preparing Patent Landscape Reports, WIPO
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(Definition of Affluent, Medical and Wellness Tourism Patent)
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91901ul, MARAuYIUNTaRImT WD

- N13YIRUNYNTIgUAIN (Medical Tourism)® : inalulagineidasiunisunngnision,
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, 35UUPRalsusy, Ussiudy, msdeweriae, co-payment, hospital network 1Jusiu

5 NILNTNYAANNTIN. (AN 2559) ensmaninIsimwIananssulng 4.0 sgez 20 U (W.A.2560-2579). w1dsldann
http://www.oie.go.th/sites/default/files/attachments/industry plan/thailandindustrialdevelopmentstrategy4.0.pdf
6 annaAualnlny. [9Rslaan http://www.thaispaassociation.com/index.php

7 World Intellectual Property Organization. (2017). IPC Classification. wWdaleann WIPO: https://g00.gl/xmQ84R

8 Updated Thailand Spa Industry Report Released. (18 Suanau 2552) iidalaain
http://www.skininc.com/spabusiness/global/79614122.html

? Medical Tourism to Thailand. 1i@sléiann https://health-tourism.com/medical-tourism-thailand/
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Y
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10 COSMETIC SURGERY VS. PLASTIC SURGERY. in@ialeiann https://www.americanboardcosmeticsurgery.org/patient-
resources/cosmetic-surgery-vs-plastic-surgery/

11 The Future of Sports. [W89lAan http://futureof.org/sports-2015/extremne-adventure-sports/
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2. AAT1EMielgguNIU (Supply Chain)

anavnIsuNITviaieInguseglifuazn1sviaune1Teguain (Affluent, Medical and Wellness
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Management. 2009;30:345-358.
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7. awsumalulag (Technology Trend Overview)
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FWD citation

Cited rate =
redrate No.of Pub.Year

FWD Citation: Forward Citation

No. of Pub. Year: Publication Year
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Algeria Germany Nicaragua
Argentina Great Britain Norway
ARIPO Greece OAPI
Armenia Guatemala Panama
Australia Honduras Peru
Austria Hong Kong Philippines
Belarus Hungary Poland
Belgium Iceland Portugal
Benelux India Republic of Serbia
Bosnia and Herzegovina Indonesia Romania
Brazil Ireland Russia
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Canada [talia Singapore



Chile

China
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Macau
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Mongolia
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Slovakia
Slovenia
South Africa
Soviet Union
Spain
Sweden

Switzerland
Taiwan

Tajikstan

Thailand

Trinidad and Tobago
Tunisia

Turkey

Ukraine 62
United States
Uruguay

Uzbekistan

Vietnam

Yugoslavia

Zambia

Zimbabwe
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Gulf Council
Honduras

Hong Kong
Hungary
Iceland
India
Indonesia

Ireland

Israel
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Japan
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Kazakhstan
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Korea
Kyrgyzstan
Latvia
Liechtenstein
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Luxembourg
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Malaysia
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Peru
Philippines
Poland

Portugal

Romania

Russia
San Marino

Saudi Arabia

Serbia

Serbia and Montenegro
Singapore

Slovakia
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Slovenia

South Africa
Soviet Union
Spain
Sweden
Switzerland
Taiwan

Tajikistan
Thailand

Trinidad and Tobago
Tunisia

Turkey

Ukraine

United Kingdom
United States
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European Union

Finland

France
Gabon
Georgia
German Democratic Republic

Germany

Greece

Guatemala

Mongolia Uruguay
Montenegro Uzbekistan
Morocco Vietnam
Netherlands WIPO

New Zealand Yugoslavia
Nicaragua Zambia
Norway Zimbabwe
OAPI

Panama
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(Boolean Operator)
Orbit Questel

A61H-007 OR A61H-011 OR A61H-009 OR A61H-015 OR A61H-023 OR A61H-033 OR A61H-035
OR A61H-037 OR A61K-031 OR A61K-036 OR A61K-008 OR A61L-009 OR A61M-021 OR A61Q-
013 OR A61Q-019 OR B60H-003 OR C11B-009 OR C11D-003 OR A61F-007 OR A61F-005 OR
A01K-067/02 OR C12N-005/071 OR G06Q-050/22 OR A61H-001 OR A61H-039 OR G06Q-050 OR
G06Q-010 OR A61K-031/695 OR A61K-038 OR A61K-035 OR A61B-017 OR A61L-027 OR A61L-
031 OR A61M-005 OR A61P-017 OR A61P-015 OR A61B-005/103 OR A61L-017 OR A61F-002 OR
A61Q-019 OR B63C-011 OR A63K-003 OR A63C OR B63B-035/81 OR A63B-027 OR A63B-029
OR A63B-005/08 OR B63C-011 OR B63B-069 OR A63B-021 OR B66D-001 OR A41D-031 OR
HO4M-001

Patsnap

A61HT7 OR A61H11 OR A61H9 OR A61H15 OR A61H23 OR A61H33 OR A61H35 OR A61H37 OR
A61K31 OR A61K36 OR A61K8 OR A61L9 OR A61M21 OR A61Q13 OR A61Q19 OR B60H3 OR
C11B9 OR C11D3 OR A61F7 OR A61F5 OR A01K67/02 OR C12N5/071 OR G06Q50/22 OR A61H1
OR A61H39 OR G06Q50 OR G06Q10 OR A61K31/695 OR A61K38 OR A61K35 OR A61B17 OR
A61L27 OR A61L31 OR A61IM5 OR A61P17 OR A61P15 OR A61B5/103 OR A61L17 OR A61F2 OR
A61Q19 OR B63C11 OR A63K3 OR A63C OR B63B35/81 OR A63B27 OR A63B29 OR A63B5/08
OR B63C11 OR B63B69 OR A63B21 OR B66D1 OR A41D31 OR HO4M1
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Medicinal preparations containing organic active ingredients

Medicinal preparations of undetermined constitution
containing material from algae, lichens, fungi or plants, or derivatives

thereof, e.¢. traditional herbal medicines
Cosmetics or similar toilet preparations

Disinfection, sterilization or deodorisation of air

Other devices or methods to cause a change in the state of

consciousness; Devices for producing or ending sleep by mechanical,

optical, or acoustical means, e.g. for hypnosis

Formulations or additives for perfume preparations

Preparations for care of the skin 66
Other air-treating devices

Essential oils; Perfumes

Other compounding ingredients of detergent compositions

Devices for suction-kneading massage; Devices for massaging the skin by
rubbing or brushing not otherwise provided for

Belts, strips, or combs for massage purposes

Pneumatic or hydraulic massage

Massage by means of rollers, balls, e.¢. inflatable, chains, or roller chains
Percussion or vibration massage, e.g. using supersonic vibration; Suction-
vibration massage; Massage with moving diaphragms

Bathing devices for special therapeutic or hygienic purposes

Baths for specific parts of the body, e.g. breast douches

Accessories for massage

Medicinal preparations containing organic active ingredients
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Medicinal preparations of undetermined constitution

containing material from algae, lichens, fungi or plants, or derivatives
thereof, e.¢. traditional herbal medicines

Cosmetics or similar toilet preparations

Disinfection, sterilization or deodorisation of air

Other devices or methods to cause a change in the state of
consciousness; Devices for producing or ending sleep by mechanical,
optical, or acoustical means, e.g. for hypnosis

Formulations or additives for perfume preparations

Preparations for care of the skin

Other air-treating devices

Essential oils; Perfumes

Other compounding ingredients of detergent compositions

Heating or cooling appliances for medical or therapeutic treatment of 67
the human body

Orthopaedic methods or devices for non-surgical treatment of bones or
joints; nursing devices

Rearing or breeding animals, not otherwise provided for; New breeds of
animals - Breeding vertebrates

Undifferentiated human, animal or plant cells, e.g. cell lines; Tissues;
Cultivation or maintenance thereof; Culture media therefor - Vertebrate
cells or tissues, e.g. human cells or tissues

Systems or methods specially adapted for a specific business sector, e.g.
utilities or tourism - Health care, e.g. hospitals; Social work

Apparatus for passive exercising; Vibrating apparatus; Chiropractic

devices, e.g. body impacting devices, external devices for briefly

extending or aligning unbroken bones



Devices for locating or stimulating specific reflex points of the body for
physical therapy, e.g. acupuncture

Systems or methods specially adapted for a specific business sector, e.g.
utilities or tourism

Administration; Management

Medicinal preparations containing silicon compounds

Medicinal preparations containing peptides

Medicinal preparations containing materials or reaction products thereof
with undetermined constitution

Surgical instruments, devices or methods, e.g. tourniquets

Materials for prostheses or for coating prostheses

Materials for other surgical articles

Devices for bringing media into the body in a subcutaneous, intra-
vascular or intramuscular way; Accessories therefor, e.g. filling or cleaning
devices, arm rests

Measuring devices for testing the shape, pattern, size or movement of
the body or parts thereof, for diagnostic purposes

Materials for surgical sutures or for ligaturing blood vessels

Filters implantable into blood vessels; Prostheses, i.e. artificial
substitutes or replacements for parts of the body; Appliances for
connecting them with the body; Devices providing patency to, or
preventing collapsing of, tubular structures of the body, e.g. stents
Preparations for care of the skin

Equipment for dwelling or working under water; Means for searching for
underwater objects

Equipment or accessories for racing or riding sports

SKATES; SKIS; ROLLER SKATES; DESIGN OR LAYOUT OF COURTS, RINKS OR
THE LIKE
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Water Skis

Climbing; Mountaineering

Apparatus for mountaineering

Spring-boards

Substation equipment, e.g. for use by subscribers

Equipment for shipping not otherwise provided for

Exercising apparatus for developing or strengthening the muscles or
joints of the body by working against a counterforce, with or without
measuring devices

Rope, cable, or chain winding mechanisms; Capstans

Selection of special materials for outerwear
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